
Photobucket is the world’s largest personal 
media site, where millions of people create, 
manage and share their digital lives.

Mobile

Bene�ts

�t Opportunity for strong brand engagement as mobile  
 click through rates are 10x those seen online.

�t Take advantage of the Photobucket audience’s   
 propensity for using their mobile phones.

Elements

�t Standard ad units throughout Photobucket Web site,  
 and optionally in o�site locations as chosen by client.

�t WAP banners to display on http://m.phot obucket.com  
 on Internet-enabled mobile phones.

Speci�cations

Contact Photobucket for details

Audience

�t 55% under age 34**

�t 36% age 18-34**

�t 50% female, 50% male**

�t Photobucket users are 92% more likely than total   
 online  users to provide frequent advice about   
 electronics***

To learn more, contact Peter Foster, SVP of Sales
Email:  pfoster@photobucket.com
Tele:  (415) 293-9101
Web:  www.photobucket.com

      * Internal Photobucket data
    **  Source:  comScore Media Metrix, January 2008
  *** Source:  Nielsen Online @Plan, Winter 2007-08
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In the Photobucket world, 80% of our users have cameras on their mobile phones, and 66% 
of them use those cameras in their phones multiple times per week.* For Photobucket users, 
accessing their photos, videos and media albums on their mobile phones is very important, and 
Photobucket’s mobile site is swiftly gaining popularity.  By leveraging our users’ af�nit y for mobile 
technology, advertisers are able to deliver their brand messages wherever those users go. 

 

To learn more, contact Bryce Emo, SVP of Monetization
Email: bemo@photobucket.com
Tele:  (312) 494-2812
Web:  www.photobucket.com


