photobucket

millions of people create,
manage andshae their digital lives

In the Motobucket world, 80% of our users h& camers on their mobile phonesand 66%

of them use those camas in their phones multiple timesgr week.* lr Fhotobucket users
acaessing their phobs, videos and medha albums on their mobile phones isewy important, and
Photobucket’s mobile sie is swifly gaining popularity. By leveraging our usersaf nity for mobile
technology, adwertisers ae able b deliver their band messages whewer those users go

Opportunity for stong brand engagemern as mobile
click through rates ae 10x those seen online

t Take adwantage of the Potobucket audiene’s
propensity for using their mobile phones

Hements

t Sandard ad units thoughout Photobucket Web sit,
and optionally in o site locdions as chosen ¥ cliert.

t WAP bannersda display on htp://m.phot obucket.com
on Intermet-enabled mobile phones

Speci cations

Contact Photobucket for details

Audience

t 55% under age 34**
t 36% age 18-34**
t 50% emale 50% male**

t Photobucket users ag 92% moe likely than btal
online usersa provide frequent advice about
eledronics***

To learn more, contact Bryce Emo, SVP of Monetization
* Internal Photobucket data

Email: bemo@photobucket.com ** Spurce: comScore Media Metrix, Jauary 2008
Tele: (312) 494-2812 =* Source: NielsenOnline @Plan, Winter 2007-(8
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